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Research on Civil Aviation Customer Segmentation Based on
Improved RFM Model and Clustering Algorithm

BAI Zhao', WANG Shenwu*, WANG Mengyang®

(1. School of Economics and Management,Civil Aviation Flight University of China,Guanghan 618307, Sichuan,Chinaj;
2. Airport College,Civil Aviation Flight University of China,Guanghan 618307, Sichuan,China)

Abstract: As for the customer segmentation of the traditional REM model, due to the lack of scientific indicators., it is impossible to conduct

accurate segmentation for the aviation market. Therefore, the TLFM model is proposed as the index of segmentation. SOM algorithm and “el-

bow method” are used to determine the best £ value of k-means algorithm, so as to obtain the results of the customer segmentation of the avia-

tion market. Finally, according to the situation of customer segmentation and behavior characteristics of various customers, different services

and different marketing strategies are proposed to improve the competitiveness of airlines.

Keywords: TLFM model; self-organizing map(SOM)algorithm;.-means algorithm;customer segmentation
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