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The Impact of Human-computer Interaction Consumer Experience of
Time-honored Brands on Purchase Intention:

Based on the perspective of consumer well-being

ZHANG Shaoqing'?, XU Xiaoying' , ZHANG Sihong'
(1. Tan Siu Lin Business School, Quanzhou Normal University, Quanzhou 362000, Fujian, China;
2. Institute of Digital Economy,Quanzhou Normal University, Quanzhou 362000, Fujian, China)

Abstract: Consumer well-being is an important psychological state, and the human-computer interaction consumer experience has a significant
impact on consumer well-being during the consumption process. Research has found that the human-computer interaction consumer experience
of time-honored brands positively influences purchase intention and well-being. Consumer well-being also has a positive impact on purchase in-
tention. Consumer well-being plays a positive mediating role in the impact of the human-computer interaction consumer experience of time-hono-
red brands on purchase intention. Customer expectations negatively moderate the impact of the human-computer interaction consumer experi-
ence of time-honored brands on consumer well-being. The research findings contribute to time-honored brand enterprises in promoting customer
integration and enhancing brand competitiveness.

Keywords: time-honored brand; human-computer interaction consumer experience;consumer well-being; purchase intention
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