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Investigation and Analysis of Characteristics and Causes of Xinjiang College Students’

Mobile Phone Consumption Behaviors Based on the 4P Theory

XU Yan', ZHAO Chun-yan®
(1. School of Business, Xinjiang Normal University, Urumqi 830017, China; 2. Urumqi Branch of Agriculture Bank of China, Urumgqi 830002, China)

Abstract: This study used a random sampling method to survey 950 undergraduates in six universities in Xinjiang and tried to analyze the charac-
teristics and causes of their mobile phone consumption behaviors. The main conclusions showed as follows: first, the purchase funds of Xinjiang
college students were mainly funded by families. This income constraint leads to a high holding rate of low-to-medium-priced mobile phones under
3,000 yuan on campus, and mainly focus on domestic brands such as OPPO, VIVO, and Huawei. Second, mobile phone is a durable product for
most students, which makes the cost-effective mobile phone more popular. This reflects the psychological motivation of the college students to find
an incorruptible in the large-scale consumption. Third, in terms of purchasing decisions for college students, discounted price cuts are the primary
trigger, and buzzer marketing is more effective than celebrity advertising endorsements. Forth, college students pay more attention to consumer
experience, and therefore prefers offline channels such as branded stores rather than online channels such as e-commerce platforms. Last, further
proposes several marketing strategies in terms of products, prices, channels, and publicity.

Key words: college students;mobile phone consumption;4P theory; Xinjiang
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