7% 12 - SR L S 2 Vol. 17, No. 12
2017 4 12 A Science Technology and Industry Dec. . 2017

GElARMREMI SRR MR

T Ayl

EHEIARY BF5HA5FK, )M 510006)

k%‘ﬁfﬁ‘%’f"’]—;‘*ﬁ‘\.ﬁi% & LW oA RS HREEGTHE L MR BFTRGEH AT
2% vA OTA(Online Travel Agent) AFF L3 % i@ LA REF . FRTEALGGRMTEREMNERESTRER

(RN H&ﬁé%iﬂﬂ OTABXMAEF ZLEHBRBRELES. MEERLMZIEE, s FREX —FAKB TS
R BIHREFTROZNESE SN EERNARFREF ARNLARALCGESBRSE . TEERAAMNG K
EER.

KPR X LB OTA KRB WX ER

th [E 4% 2 F590. 63 XEARER A MEHE:1671—1807(2017)12—0136—06

Wifi % 87 M HOIE WO B B & R, OTA IE W 2 o TE I T 38 X R U e i 04 I K R TR s TRt NPT Y 1Y
o T8 9 3 W K B Y R ) DR AR BT I A B T N ZM T . R A R SRR IR 2 E S R OR TR
15320 5 0 BT . T B AE R U R TR S5 G vk e LRI AT R [ A 2 2 3 X A £ ik 1 A I
o SEARE s 4 R 22 B0f BB S DA T I R B WEREAT T
R BB B T B W SR I, SR 2 XV B T SE i OTA 37 ) & R, B P9 AH OCAF 55 0 34
BIE AW . e 2 OTA % £ i UiF = L WFIE P B i b B X BOIR DL BT 9 AT
i B 72 A R 2 I A 08K, R I RE A R UL A B IR o R R E5 i 1 R T st -2 s T e 1
R A AR R LS. H A4k bk 3 B fE 7 BT, GE T A0 TR it Ui A ok A 2 B AR
T 5538 By i FE 1 52 ) © 28 1 DI B L HR: A 2K Ui PRI e U8F L T R S5 0 SRR R AE £k T OT R I Y B
TG 2 Ll 5 8 B IS 2 B AR Y L X R 2 Il 3 B
XTI A W K BIE A H B XRBE DA AL 1.2 MITEE
T 3 TF S8 AR SC T R 5T 0 1) . AR F T A A EL s 2 DG N ES VS o s
90 265 W ) P 52 R AIE 1) 2 G S RO — M BE A S B R B TN S 0 PR B, 8 R W FR R T A I 3K
7% OTA Jiig Uiie 7= & 002 B 7= A2 09 £ i 37 8% 4 ] BN TR A AR 48 IE 2 W SE i IR 55 Y &

SR T B W K A WLARE = F1 AT BB A 2 W 3K AT O B9 5 A T DL ok B
1 3T [E WG SEAT o [ A TN O 25 e 3K Y 5
1.1 FESe TR M b PRI 3R A AR T 2% A A ACRRAIE L B SR 7 R AR

OTA(Online Travel Agent) &M%V & 5ikile AKX KPR BERRIE . W E N2 H DR E 4
FEARE @S B . OTA W BRI WA, —Fp iR U™ o I 35 8 2 232 LA D A 52 00 < ) o
SERRIE S A A CRISE R R B s — T AR Rl e R0k R R e R AR
Pl HPR I 58 B B2 Gl A E AR AR MER e AL, W WA Rad R D
TR 1.3 535k

[l S A LR i BT ST 2 B B A TRZ R I 37 JE% A MR s i B A o v B L 2 L A2y
F . pUR TR BRI RIS W A LRI T A IRIHE(Social Presence) M /& /& 48 A7 1) FI 85 14 it
‘#ﬁf“ﬁL X B H MG BRI b R AT R A B N R TR B R S A A

B HAELR b A R 5 R LT SRR A W NIRARMORR AL . R L I 3 R A 3 S TR A 1

s EHER:2017—08—26
EERN T HBA992) . L . LWAREA LHBRIXRFEFERHFR . ALHRAE R T @ RBFLFEFR,

136



2 b I S OGRS 5 D Y S MALRTT 5

— R L 28T 8 R LI 3 B (Virtual Pres-
ence) , B3] “ 35 FE I % )8 ” ( Telepresence) ™ , A 3¢ I
BLER X I BRI 37 G AT A 9L O AR 4l A 5 0 3 S AE )
2% EHEAT PR O Bk

MHBL Filn 3 g SO IS A B, — A A
T D) T B AN AN 2 J R 30 At T AE Y L S BR B L Al s
JEREN ) pl X A 3 AR AL A — FR IR BT A A
R bl Y 8= TR AL T R A0 RS A —
B O HE 2RI R L 2 B I 7 SR I 3 R R R
—E Y, BT 43 ok s [a) i 37 8% (Physical Presence) #1%1:
2:1lfi 3 J&% (Social Presence) M'* . Ah [ 25 % 3% 3k A N
M2 bl 7 B P RO PR R AR SRR
A B & g L& 8 AR RN
JEEOTI A 0 PR 2R R Sk 2 18] I A R AL
Il 37 J8%

Il 37 J% B 18 A Mg 400 I 52 R (L 52 R A%, FL il
WO L X B AT GEREF 4 Lk R H 3k 15
T BB S AR AR BB L R 55 B B
B S T B e R SR 5 — R A
TS SRR R R Ll S a8 R 9 A BRI 3 B I 4 S
T A B R R IE S A G AR R AR T 0 e
N S o U T EA 7 N R S A 0 1
Sy 3k i 7 L R o ol = A Ak B AL 2 e 3 K
3 A A A AT R AR AN A S5 b A AR g JR) 4
S 2 5 s )RR T E T OTA B4R
e g G B A NV K, IR B R W B T R
A — B i 5 By I8 I B R R 3B B R I 7
AR R LR A v VAR B S M L TEBE A S
T BN A4 0 B e P L R 2R T I 3 SR 15 i — 2P

ASCK OTA - 5 fir 42 4t (19 32 72 i 37 12 4y 44 A
& B, EERRIE R E X OTA F & 'R i ik
T 7= dn s B A I 2 i 3 8% 763X T AN TR M)
VUK AT Jmy S5 ke B s me . o, 2k I 37 8 4 45 5[]
7 &S 2 Im G A4 . 7E OTA F &, =
Vi) 1153 3 SR e XoF T U0 7 il P9 L SCA A L RIJR AR 7 2R
B i 35 B S8 vE 5 At 2 i 7 S EE T X6F N PR VA 38 L
SALAL)Z MBS R R0 e s L &S
D) sk 1AL N7 R ) B B o R R A DO 4 9 3 e R e AR
) SR AR
2 WRFE
2.1 HEXSH

AR SR TS 30 3, WU 2R (3 [R] I 3 Jj% A 25
I 37 18O 18 SR 0y S i 1t . B R 3R S8 IS S

2R ) AR H, W S R O IR AR . e R R W Cht-
tp://www. ctrip. com/)VE R OTA W, 7E HAAE1mE
FUE M= B b 5 T AT A 2 I 5 R S A A
PIH— KR AEME A T AR 5. DAT N 5 5 A 7E A%
RIS 5 FEUR OTA & )™ i R 4
TH B3 2 1l 37 J8% 1) A e LA R JHG S i 9% 2 ) 5K 7 MR
1) 52 ]

2.2 THHEHE

S gk HS W N A 5 20 B b T E
HEZHEENEFEL BT RERMENES, 25
WY N A T LS R N [R) A 8 A RS g o =
g ARG E BRI S 3N S &0 .
Jite JiFE b 25 [Ty 55 0 SE R B R D 5 A S M s g Sk
BRI RO & DL KR E R R (S 5 E
WA T 84 H5) . i i i8] i i R 15 o 0 ik A
[

HARL LRGN EAR X FESE TR
BV I b B %L 45 6 Barfield™ (1 2R Sh v i
R OTA Rf s #EA T35 B8 0, 4 25 i 37 8% 1) 1 R B
M 2% T Hassanein™ [ k. W TR 5 H 10
AR e DRAR B S R R E BB I Jaeki Song™! B
WG IR L G55 A SO 9 I 25l a8 T = R ] 30, R
ZrfrbamR, ] RRAEFARE.7 ZoRIERR
B, BARTEILTRIL,

2.3 LWGFE

TEWF 9 R AT Z 00 AT T — U/ A F309
WE 6 ) 1 HS R A7 A 8 5 gk, 7 2017 4 4 H
fE4E 300 A KR TER ¥ ES 558 RIE T M &1
FREASE . B8 T RIRE D #ET, 81
WREA — 2 P58 M SE 5 S50 AT A ) S5 56 6 4
NARMEBWZERN T —KIEIT#HEATL EER
e .

WS 3 2H I G 0 = A BB

S eH — (I Scd) -

DA R i EEAME B (AR L AD HS
A —;

2D WE B R TR 5 SCFE R S [

WMFE P 5 b R 5 IHE RS =,

SIHGH (R H A .

D WA B B AR B (R FR b5 s D IS
] —

DME MM S AR TS HE G

BB = WE B RN S SO, S R
.

137



BRIl

FATHE F 12

x1 TERHEEX

(R ¥

b AUk

Y OTA 47 %7

TR .

BN X A B AAIA T AP AE X ZIRAREF & 57?
iE

RHEH | AGE SR LR BT

= 8% % & Ph

EZASERMERBN AT LARINILELE S THRE T
EZMERE KRB AR AL AR A TIEERE ARG 5 R
EZMERERBE AGHEAILE AT ELEH T P ILRE
EZMBRERBE,. AR B LG R G T ORI P A RIE PR

- RAEAZ &M | 404063 & Sh

EILF AR % R AE

B KBWF | o3 W 35T % R A8 B — A 5 A 4T 2050 09 At

EZRMEREREN . ARLIH L F AT N £EER
BZ ML R AE B, A L& T 6 s Z AR vh
EERBERELRB . ABRTHR. A LT EF LWL G Z N AL —FF LR
EZMERALR B SRR EF o R & L LK
FEZ ML RSB0 A — AR R AR
HAFXEREZRAE

AE¥ £ &R KT R A TR i KA

3 ZRER

ARSI A Y 300 oy ) 4 . [T WA R R £ 277
By 2 AL R B R 129,148 £y . A AR &R
B WA R 41, 3% F1 58. 7 % B A ST A% B R
H E A

WL spss ATEEMESHT L DN EE T8 R EE . & L
Iz R 1y Cronbach o ZEH 0. 898, B fig M 3L
= EET/ /5 I 22 Cronbach’s Alpha {5 43 51 N
0.77,0.833 F10.845, R KT 0.7,k 3@ T
JEE R 3 ) K HOZ R R AR AR SR 2 AT

2 Fif i R AR = 1 KMO {88 0. 897, Bartlett
BR ARG 36 (3 B R U (B Ry 1243. 005, B(E LK. 1
FPEREAE 0,000, /N T 0001, 136 W] & 3% v 4% 8 351
Z I B AR e A DG S SR i, £ Dl
&I 10 AR R - 2o s AR AE 0.6 DL LR T
0.4 MBIFFE AR AE , IF H 26 1 37 8% 04 FR A0 AR ff R T4
K7 2219 66. 106 % . KT 50 %0 BRIF ST bR o ik 1% 72
BB MRE .. 25 1 SEa a4 v i K30 0 P A
FEIRE) T 0] H R FIAE .
3.1 lgizE

T e IR eGR4 4. 58, AT LA E A
S UG BN T BB A B R 2 Bl k. Hirpas
[B)1If5 37 JE% A5 53 Ry 4. 61,4123 37 )% A5 73 R 4. 55, 50 5%
rh 23 () 1 37 1A B T A AR 3 4 S I 3 IBROE A

138

PETE . AR H X B B A5 R — e R R BRI
(T S AR B 5 — U D B S e 9 2 o A S I
Y B R A AT RE T /& . A G PR B0 R =5
[ I 37 A AL 23 I 3 IR 2 RN AF AR S AR BAE . i2
BEXT A © K 56 & B, SE W48 25 [ Il 3 8 A5 B e WL 4%
AR Bl A D S W A R e SR R = I (1w
PEAE 2511 7 IR AT . % 43 [ I 3 % 1) B N A B 3 52 i
(t=—1.559,p=0.021), MR fHEEMHL,
L 2k I BB 22 AN B 38 i A 23 11 3 SR X
iR e e A T

S AE 5 H Al R 2R 26 L A 8 R e AR B 4
ASAS TR R CPE 51 S AR 8% il 3 OTA i 0 6, 02 75
F L FEEPD BRI WA, 8 AR
R 50 5 45 2R LI 37 A L AR, TR ) PR R X s
V6] 11f5 7 JRD Ak 23 ife 37 SR 22 RS . B Y
25 ] I 5 J 8% T S 2 AR AfE{E 0. 23, OTA fifi /]
A 8 N X 2 T 1 3 % B e i 0. 24, W] R
HH B 3K o 2 SR A SRR AR S O R B AR OTA
e P A0 S A1 i AR A, R il 2 T SO R Y SR A
K. P T 2% B 3K A5 458 1 28 I i 3 I8 b Ah 2 il
A% B A % 23 (8] I S A & T b o R 0 5%
U AR SO ] AR XS 5 3 IR 2 0k B
Tt LT & .
3.2 MEEE

I 2 LA Y N ) 2 L i 7 Jdont g S 35 TR 1Y



2 b I S OGRS 5 D Y S MALRTT 5

S AT W S X . A R UG A R B T A AR S
5 RAE WS A T AR T R AN R AL |
I 17 S 7= A AN [R) A 52 ) . T O 4% S 3 i RN S 5 v
(] f1 2 S, SC O 21— $R At T BLAT A )i 3 SR ) R A
YRR BENEERRE. A - MWTE 0. 24
(t=—2.736,p=0.007) , 555 4 — Xt kb & K, #E 4L
RETHAH GG ENRETFNEES TR
FR. WEXEREAT B ENEA 0.56 (=
—3.317,p=0.001), ML AT WL, X F B 15 7= 5ok
Ui o 4123115 37 J8% Lb 23 a1 G 3 B0 A 1) T 32 7H 0 2 5 1Y
W 3K I

#2 NERAKHFBELHENEEBEW
AT |

t sig.
FH— (B E )
AT 129 4.76 0.24 | —2.736| 0.007
¥ 129 5 0.24 | —2.603| 0.011
V= 129 5.24
FIM = (LG A E )
0l 148 4.79 0.56 | —3.317| 0.001
L 148 5.35 0.09 | —1.925| 0.056
J& 148 5. 54
BT 277 4.78 0.42 | —4.244| 0.000
o 277 5.2 0.22 | —2.947 | 0.004
V=3 277 5.42

PR SR AN UL T Z AT A
S — JE AR T B A A S 3 I G T R e 13T
MERS EREHEL WL EEAR —ER &R
0.24(t=—2.603,p=0.011), SCE2H — W 2/ H T

T B a5 B IEal b OWE T 5 25 [ 8 & 1) R
15 B SCH A WS RN S 2 R I0F A T B3 (1=
—1.925,p=0. 056>0. 05) ,{LA 0. 09 HEF. HIL
SCRE T AR B0 258 Ak 23 I 3 8% L 23 [ I g SRkt
WAy I 8 JE ) 52 ) K

it — 20 W9 Sk I 3 SRR RS e iR i 7 A T S
R o AR AW 5 Al A G AR B AT T WA
Mro ThSTAEAS ¢ K6 596 A& BEME I L AR % L i AR DL I
b 25 28 6 W 3K I R e BN L AR SR AL b
PEAT I B X REAS « K B0 1 25 SR L K 3. AR 4k b
I 37 JE% 0 g 3K 7 B 1) AH BLAE L R G B R
TE 52 9 4 — 10 > B B AN 52 B 25 (6] I 37 J8% 52 il 1) 1
LN XL EE R R I EELR )5
B Bt 7E 41 23 I b B SL Al B BRI T A I 3 B
el o 2 P A S B B 25 AR B 35 R B Lo M R A
SCE - ) SRR R B R 0 . M s e S 0L e
i dE OTA P8 B AE 2k I 5 B VE FH 5 1 38 J IR
SUR SR SRS A N A 2y N D NE g (R 7]
AR R A 5 2 ) R AR A v 1 N B e
S A 23 0 g SO 55 0 S B I AR L B A AR A
RIHE @ AR WE OTA T Mg, B d &g
B, AT ARmARE, mMKAETN
N %2 (] I 3 8% i AR A T e, 5l
FHAT AR A N — A, Bl 20 >4 | e 3ifF 28 T3 ) N B G
B A5 B R 10 25 T it 37 Jj&

ZE L iR At 2l b B0 W SR B IR R E F R 2
) el P2 04 52 W) 1717 7 25 [ I 37 JERoRT g S 2 JBE 1 1
FH b 22 2 5 Z2 V2 0 52 L A M0 8 A AR Rt 2
Zh.

R3 KLRGRERZWRE-RBISENEATESE

5 B wy 6 el R E ) B A TAE

rE a1 41 2 a1 42 1 4 2 s ke
A —J | W t—r
B 4. 64 5.02 4. 87 5. 34 4. 95 5.31 0.23 0.32 0.08 —0.03
4ok 4. 83 1. 96 5.08 5. 36 5.43 5.72 0.25" 0.4 0.35 0. 36"
18 # A TF 4.5 4 5.25 5 5.25 5.33 0.75 1 0 0.33
18 ¥k 4.77 5.03 4. 99 5.37 5.24 5.55 0.22 0. 34 0.25 0.18
F & ARAE R R & 4.52 4.99 4.98 5.33 5.04 5.61 0.46" 0.06 0.06 0.28"
& BRI E 4. 98 4. 98 5.02 5. 38 5.43 5. 47 0. 04 0. 40" 0.41" 0. 09
EENI Oy S 4 oA 4.43 4.76 4.71 5.12 4. 29 5.59 0.28 0. 36 —0.42 0. 47
AL AKELE 4.78 5.02 5.02 5.39 5.32 5.54 0.24" 0. 37" 0.30" 0.15

4 HRLR
e S DU TR SITE RS R TR RO

458

DAE OTA Ll liF 7= ah {5 B M E & £ 30, 4 b
s 37 5 JEE BB g o T 32 i U 3K JE A B . L
F1% 2 (8] Wk 37 SRS Wy S TS B R WA AT BRI T A 22

139



FLAER L

FATHE F 12

R W Ji o R U 7 ot W 3K A o T

2)TELR bl 37 Oy T, AR SR AL AL 7 & T
SE I 92 5 A BB B R 2 Bl 3 O O
4. 58, KB W 4% T ) £ (4t 45 R TT LA T 2 R
[T R oo N OSSO 170 = i o R 7R el [ R
AHE G F P A 4 T i 8 35 e it , B 2 11 18 7 3¢
FAE R LA B, WEK I M B S — P e . R
e Z A 78 B 7 WS b I 2 e 37 SO 5 ()
e 37 2% 4 52 0 b =555 DALk ] DURE R 23 11 37 A5 2R gt
WA L

3) 5 3K R S 5 T A 2 i 37 2% L s ) s 37 1O
AR T BT S W SRR . TR 7R IR 1 X
— R b A S R v T R e A
AIPEIE LA e 5 N B9 B3l Al 2 A 23 i 37 2o T 3K
AR R HEER] . X 5 AT B S5 e A B )
T X — BG4 5L DR A SCHE W 2 iR 7 il 9 R 1 T
JRHY kT B ok UL ) A R A A bl 3 i
e TR R RT3, 5] I 2 O Ry H Y %
Rk, 23 0] 1l 37 12 AR 8% 417 Ol B 22 1 it T 9 R R U 7
st Ji 7L 3 A2 D) B A 5K A 23 I 37 SR B RETE 3X
MAHERT . X TX—HWEW5 Ml GerE e,
FHP B RS R B R T KB AN B S A 45 T
B A 5 1 2 [R] I 37 2%

DL OTA Al HIA AT B R 25 7 4% B A
FEXS T I 15 R A U 2 1) i 37 B 2 X A T B9
WA SK B R 7 AR W X T AR L
ECUIPN = U (N RIVES A o 2770 2 3 SR R v ]
FEREG il U 7 A5 R T A R 1 4 L s 37 ok W 3K
p=NSIEA T EC

HRAJE S I AT T 45 B A 25 281 AR SCAE OTA 8 1R
16 R e 7 b A7 B AR A A B AT LU LT 1 R L B —
F2 5 R SCH A 4 Ry BT SO A Y BT g A0 ] DL
FHT AR H ok 52 0 2 4 1 25 LI 37 8% . 5% = BT X
T 2% 35 W) K R B 5 oy Wi 3 e 2 1l 37 J ) 52 i) X — 4
18, OTA TE M st FLA I AT LU ok PP e LA K 580
RSP B UL 6 T I O R Tk . 5
= TR B B B i Al b R DU Lot ]
AR LA B A AT 28 T3 i N $t A3 2 ] i 37 J8% B 5
T U 7 i

S % ik
(1] Wi, BRI Ak iz B o) 5 09 32 Al 3 8% R E 1% b 745 B
FElJ]. iR F1,2015(12) .66 —73.
[2] BURGESS S,SELLITT C,COX C,et al. Trust perceptions of
140

online travel information by different content creators: some
social and legal implications[ J]. Information Systems Fron-
tiers,2011,13(2) .221—235.

[3] VUYLSTEKE A, WEN Z, BAESENS B, et al. Consumers’
search for information on the internet; how and why China
differs from Western Europe[ J]. Journal of Interactive Mar-
keting,2010,24(4) :309—331.

[4] MYUNGJA K,CHOONGKI L,NAMHO C,et al. Factors af-
fecting online tourism group buying and the moderating role
of loyalty[J]. Journal of Travel Research,2014,53(3):380
—394.

(5] 2=l Al , 5% 5. b IR vl 7 7 25 R Rl i [R].
H LT 5 Ty KA ikl BF 58 Hh 05 2000,

(6] B H IR, B T W B 45 P10 05 114 78 2R U A Ml 7 ol A5 X
[DJ. $F 8« L AR WG K=, 2010.

L7143, 5275 75 TR Ui v 1 55 0 380 5 X 7 28 i 30 T3 58 1)
BRI L) ], iR W2 11, 2014,29(2) . 75— 83.

[8] SHORT J,WILLIAMS E,CHRISTIE B. The social psychol-
ogy of telecommunications [ J ]. Contemporary Sociology.,
1976,7(1) :32.

[9] HYUN M Y,OKEEFE R M. Virtual destination image: tes-
ting a telepresence model[ ]J]. Journal of Business Research,
2012,65(1):29—35.

[10] STEUER J. Defining virtual reality:dimensions determining
telepresence[ J]. Journal of Communication,1992,42(4) .73
—93.

[11] SHIH C. Conceptualizing consumer experiences in cyber-
space J ]. European Journal of Marketing, 1998,32(7/8):
655—663.

[12] IJSSELSTEIJN W A,RIDDER H D. Presence: concept,de-
terminants, and measurement[ J]. Proceedings of SPIE-The
International Society for Optical Engineering, 2000, 3959
520—529.

[13] FIORE A M,KIM J,LEE H H. Effect of image interactivity
technology on consumer responses toward the online retailer
[J]. Journal of Interactive Marketing,2005,19(3) ;38 —53.

[14] SKADBERG Y X,KIMMEL ] R. Visitors’ flow experience
while browsing a web site: its measurement, contributing
factors and consequences[ J]. Computers in Human Behav-
ior, 2004,20(3):403—422.

[15] SONG K,FIORE A M,PARK ]. Telepresence and fantasy
in online apparel shopping experiencel J]. Journal of Fashion
Marketing and Management,2007,11(4) :553—570.

[167 A, i RS BE 5 1 3 s 3 S8 X 0 5 0 9 i 1) 194 55 Wi
FE[D]. BT WiV K%, 201147 —48.

[17] Btie, B2C [ k4 2 1 37 184 55 RGP i 1) (9 ¢ R BF5E (D .
K% KEH TR, 2012,

(187 A28, FHE . JA S NI B2C W 4% g ¥y b 75 28 B 30 S i %
T A F AR AERT S L) ]. B BT I8, 2015(2) 1 43— 54,

[19] BARFIELD W,Furness T A. Virtual environments and ad-
vanced interface design[ M ]. Oxford University Press, Inc.

1995:1—30.

CFHH5 158 1)



FLAER L

FATHE F 12

2005)[J]. & fhit iz ,2007(3) :31—39.

(3] =fh. RE A RAT IS AT T]. &RlLis. 2007(6) .
17—19.

L4 VP 1% 15 B BEER . 5 29 R 5 AR A7 KU R 147 R [T ). &
5% .2009(12) :118—128.

(5] ARBEIBHR Je. T 454 B A Wa i 5 AT KU R R LT . 4 il

[6] RE: AR b, B2 R D BT L RV IR S5 4R 47 S k. B B 4
FRIFFEL)]. 2011(7) .67 —173.

[7] ghyfe 3. h ERAT R R R e M S iEpF s [T . dbfe R
AR A SR E L 2012(3) 1 23— 29,

[8] Z= gt %2, B 4. P 2 F AT I ) R G M XU 19 T8 B % 0 5
W], B &P AR &3 5%, 2014(8) . 117—130.

#©$15,2010(11) ;15— 21.

Research on Joint-stock Commercial Bank's Risk Control in China

———DBased on background of new normal economy

JIAO Shuai-tao, WANG Lin-ping

(School of Economics, Fujian Agriculture and Forestry University, Fuzhou 350002, China)

Abstract: Since 2011, “new normal” character of our countrys economy, GDP began to grow slowly. Adopt the method of financial statement a-
nalysis, first of all,seven of our listed joint-stock commercial Banks in 2011-2016 annual data management, secondly, using the weighted average
model of provision for coverage, non-performing loan ratio, LDR, core capital adequacy ratio. capital adequacy ratio, such as risk indicators for
building, according to the Basel [l specified in banking risk index contrast analysis the causes of risks and the existing problems,and precautions in
the new normal economy are joint-stock commercial bank’s risk countermeasures and suggestions.

Key words: new normal economy;joint-stock commercial banks;risk control;the weighted average model
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Study on the Influence of Online Presence on B&B Purchase Intention

WANG Yun-di
(South China University of Technology,Guangzhou 510006, China)

Abstract: With the development of online tourism products, the preference of online tourism consumer and whatever has impact on the purchase
intention are heated in the research. Online telepresence leaving the first impressions of online service to consumers has an increasingly important
impact on tourism marketing. This paper focuses on the tourism products of online travel agency (OTA) , and regards the online telepresence as an
independent variable in order to investigate the impact of physical presence and social presence on the purchase intention of tourism consumer using
the experimental methodology. The experiment takes college students as participants, and sets up two experimental scenarios by browsing the
B&.B products information in different order. Finally, we test the intensity of consumers’ telepresence and purchase intention of B&B(bed and
breakfast). The results show that the more vivid the online website of the agency, the higher the intensity of the online telepresence, and the pur-
chase intention will also be enhanced. The physical telepresence with pure pictures will not significantly raise the purchase intention, but communi-
cation on the website can effectively increase social telepresence and improve the purchase intention of consumers significantly. Relative enlighten-
ment of the above conclusions on online service channels are also discussed in this study.

Key words: online presence; OTA; B&B;purchase intention
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