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The Empirical Research on the Influence of Micro-blog
Marketing on the Movie Box Office

CHEN Li, LI Lin
(University of Shanghai for Science and Technology,Shanghai 200093, China)

Abstract ; With micro-blog has gradually become the main platform for film promotion, the study of the relationship between micro-blog’s data and

box office is particularly important.

By using the method of empirical research,

based on the 3 platforms to collect a week before the release of the

film and the release of the data during the period of each day. Making a correlation analysis of these factors and box office, and finding that each

facto

lected to validate it.

r has a positive correlation with the box office. The regression was establish by Principal component regression analysis, and using data col-

strategy of the film producer.

The result shows that the model has good predictive performance and it can provide more practical value for the marketing

Key words: micro-blog marketing; box office; empirical research;principal component regression model
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Study on the Relationship between Industrial Structure Evolution

and Urbanization in Shangluo City

WANG GAO-jian, WANG Ting
(Shangluo University, Shangluo Shanxi 726000, China)
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Abstract ;

Based on the data of urbanization and industrial structure development in Shangluo from 1979 to 2015, this paper studies the develop-

ment and interaction between industrial structure evolution and urbanization process by using the SPSS software analysis method, and obtains the

corre

zation is slow,

lation between them. Impact mode. The results show that the industrial structure of Shangluo is irrational, the development speed of urbani-

and the development of industrial structure and urbanization is not in harmony. On this basis, the author puts forward some coun-

termeasures and suggestions on the problems existing in the industrial structure and urbanization.

Key words:industrial structure;urbanization;coordinated development;Shangluo
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