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Research on Hotel Service Quality Evaluation Based on Online Comments

FENG Xiao-bing' , HOU Rui-ping®
(1. College of Tourism,Leshan Normal University,Leshan Sichuan 614000, China;

2. School of Management, Guangzhou Vocational College of Science and Technology,Guangzhou 510000, China)

Abstract: The development of online reviews has provided an effective tool for hotels to understand their service quality. Based on the online com-
ment text of Hongzhushan Hotel in Emei Mount, ROST Content Mining software is used to extract the high frequency vocabulary in the network
text and construct the hotel service quality network evaluation system. From the basic service, facilities and facilities, health environment, overall
evaluation, The paper studies the service quality of Hongzhushan Hotel. Finally. aiming at the problems in the online comment text, the paper
puts forward some suggestions to improve the service quality.

Key words: online comment;service quality;content analysis method; hotel
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Business Value of Integration and Big Data Era of Information Resources

CAO Di', YUAN Jie?
(1. South China Institute of Software Engineering,Guangzhou 510990, China;
2. South China University of Technology,Guangzhou 510641, China)

Abstract: With the continuous development of science and technology innovation, society, enterprises and individuals under the pressure of mar-
ket economy, sustained increase of information resources, how to integrate the massive information resources, reflects the commercial value of in-
formation resources has become the major supplier of information resources under the background of common thinking, this paper will start with
the development of information resources in the data age, logical relationship between resource integration development and commercial value sort
through the information embodied in the demand for the use of comprehensive social development trend and users of information resources, re-
search on the integration of information resources and business value, make it better serve the society.

Key words: era of big data;information resource integration;resources for business value
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