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An Empirical Analysis of Economic Growth and the Innovation Capacity of
Self-dependent Innovation Demonstration Area

——Wuhan East Lake innovation demonstration area

LUO Fang, XI Bo
(Business School, University of Shanghai for Science and Technology.Shanghai 200093, China)

Abstract: As high-tech industry cluster,the capacity for innovation of Self-dependent Innovation Demonstration Area is effected by the level of the
development of industry clusters. Therefor,taken Wuhan East Lake Innovation Demonstration Area as an example and included the index of the ex-
tent of the industrial cluster into the innovation capacity,then based on the Factor Analysis to measure the innovation capacity of East Lake Innova-
tion Demonstration and the economic development of Wuhan and verified the relationship between them through Regression Analysis, it showed
that industrial clusters promoted its innovation capacity and there is a significant positive correlation between its innovation capacity and economic

growth in Wuhan.

Key words: Wuhan East Lake;self-dependent innovation demonstration area;innovation capacity;industry cluster;economic development
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Research on the Influence of Corporate Social Responsibility on Brand Personality

ZHENG Ying
(School of Management, Wuhan Institute of Technology, Wuhan 430000, China)

Abstract: With the improvement of China’s comprehensive national strength,the market economy developed rapidly, but in the development of
enterprises to continuously,just to economic benefits as the core value idea by public challenges. At the same time, the public consumption more
and more personalized, the corporate brand personality plays an important role in the ability of the enterprise. The empirical research points out
that corporate social responsibility affects brand personality,and tests the influence of brand attitude on corporate social responsibility on brand per-
sonality.

Key words: corporate social responsibility; brand personality;brand attitude
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