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Abstract: Analyzing the relationship among virtual communities, entrepreneurial opportunities, entrepreneurial resources, for entrepreneurial ac-
tivity based virtual community, virtual community helps to identify business opportunities and can bring users., content, brands and other re-
sources; Forentrepreneurial activity use virtual community, virtual community helps entrepreneurs test, revise business opportunities, and have
the ability to bring a variety of resources ,such as,funding, production, sales, marketing, legal, auditing . Then making suggestions for two differ-
ent business model, Finally, it points the problemsand prospect of the research.

Key words: virtualcommunity; entrepreneurial opportunities;entrepreneurial resource

(45 62 50

[13] AIK-CHUAN TEO.GARRY WEIFHAN TAN, KENG-
BOON OOI. TECK-SOON HEW.KING-TAK YEW. The
effects of convenience and speed in m-payment [ ] |
. Industrial Management &. Data Systems,2015,115(2):
311—331.

[147 YONG-QING YANG., YONG LIU, HONG-XIU LI, BEN-

[16] T . B sh A P SR 4% BRI SIE 4r (D] dbat - db st
I HL R 2%, 201 1.

L17] £ 5530 - BN F A BFRRIELT ] 28 5%
F,2014(11) :98—101.

[18] B ¥ AZAZ  JH D83 . B8 2l SO P 288 1) % iy FR1 3R 1) 96 i
WFEL)]. W T .2010(31) : 206 —207.

(197 rtatee . 1 9l 2 0 8% 2l S A b 55 £ 10 228 D 1 5 el 181 3 A0F 5
ment acceptance[ J]. Industrial Management & Data Sys- [D]. HiM #7722 .2007.
tems, 2015,115(2):253—269. [20] #B%& . WUE T RGZw R RZATFELD]. 650 Jb 5t g i K
[15] 50 . 3+ UTAUT 88 5 T AL T P Rgh 5% ) 8 % %,2013.
WFFELD]. BoM Wi iL k22,2014,

HAI YU. Understanding perceived risks in mobile pay-

Factors Affecting Consumers’ Adoption Intention of WeChat Payment .

An Empirical Analysis

ZHENG Jie, DANG Peng-cheng

(School of Information Management,Central China Normal University, Wuhan 430079, China)

Abstract: WeChat payment is a new innovative product , which launched by the tencent company’s well-known mobile social communication soft-
ware WeChat and third-party payment platform goods tenpay. The theoretical foundation rests on Technology Adoption Models,and based on the
valid responses collected from a survey questionnaire. The study finds that the most important factor explaining whether consumers are likely to use
WeChat payment service is high trust. In addition, Perceived usefulness,low perceived security risks, network externalities are associated with a
positive view on adopting the service ,aiming to offer something suggestion for the tencent company, thus it can improve the services and absorb
more and more customers to use the WeChat payment.

Key words: WeChat payment; TAM model;;adoption intention
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