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Research on Influence Factors of Online Consumer Purchasing Behavior

GAO Shan', LI Li-na®
(1. Party School of Shenzhen Municipal Party Committee,Shenzhen Guangdong 518034, Chinaj;

2. Henan University of Urban Construction, Pingdingshan Henan 467036, China)

Abstract: Communication between e-commerce businesses and consumers, whether it is cognitive communication or experience communication,
the level of interaction enhance significantly. Taobao. com consumer groups as the research object, through a questionnaire survey analysis influ-
ence on consumer purchase intention from trust, commitment, reputation, brand image. Based on the analysis results, the enterprise should em-
phasize stimulate consumers’ cognitive communication and experience communication, improve the website design quality and give customers a bet-
ter interactive experience to enhance there satisfaction, strengthen the consumers”’ trust and recognition, so as to enhance the consumers’ purchase

intention.

Key words: online consumer; purchasing;influence

(4255 136 1)

Studies on China’s Cultural Transition

LI Chang-jiang. OU-YANG Yi

(School of Economics & Management, Zhejiang Normal University,Jinhua Zhejiang 321004, China)

Abstract: Person is the product of the culture and era. Culture influences person through the values . Characteristics of Chinese culture transfor-
mation are studied and it is analyzed how culture influence person through the values in this paper. By evaluation model, human nature states of the
different age stage are statistically analyzed. The results showed that the modern people’s human nature state appear diversity characteristics, the
human nature states of different age stages have significant difference, which reflects that social cultural change has different influence in different

age stages , Person with different huma natures lies in his era.

Key words: cultural transition;different age stage;human nature state; human nature change
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