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Research on the Impact of Cultural Marketing on Consumers Behavior

Based on Cultural Differences

WANG Meng-die, WU Dong-lai, WU Yan-ling, ZHAO Na
(School of Management, Donghu College, Wuhan University, Wuhan 430212, China)

Abstract: Culture influences the perceptions of consumers in an imperceptible way. Multicultural management based on the differences observed in
cultural marketing, has gradually become an urgent and outstanding problem for a business to operate globally. Using Hofstede cultural dimensions
theory, this article described consumer behaviors in different cultural dimensions. Probit Regression Models were applied to study the impact of
cultural marketing on consumer behaviors. The analysis showed that to varying extents, consumer behaviors are affected by cultural marketing in
different cultural dimensions. This study serves as a useful tool for developing and optimizing marketing strategies during cultural marketing.

Key words: cultural dimension;cultural marketing; probit regression;consumer behaviour
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The Analysis and Control of Regional Science and Technology—Economic

System Coordination: A Study from the Perspective of Synergetics

ZHANG Xiao-xiao' s MO Yan', XU Bin’
(1. School of Economics and Management, Zhejiang Sci-Tech University, Hangzhou 310018, China;
2. Zhejiang Institute of Science of Technology Information, Hangzhou 310012, China)

Abstract: The coordinated development of science and technology and economy is the important content of Scientific Outlook on Development.
The coordinate coefficient models of regional science and technology—economic system have been built based on synergetic theory in this paper.
The harmony between science and technology and economy in recent ten years of Zhejiang Province has also been estimated in the terms of the mod-
el. In order to put forward some countermeasures and suggestions to improve the coordination of science and technology—economic system in Zhe-
jlang Province, further research on how to control the technology-economy system coordination is also proposed.

Key words: science and technology—economic system;synergetics; coordinate coefficient models
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