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Abstract ;: This paper explores the present status and problems of cloud computing industry chain by starting from its fundamental concepts. After
systematic analysis, it makes pertinent suggestions aimed at solving the existing problems by applying the theory and method of system dynamics.
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A Study on the Impact of Oolong Tea Consumers Experience on
Brand Loyalty with the Moderator of Gender

——Taking consumers in Fuzhou city as example

LIN Chun-tao, SU Bao-cai, YU Jian-hui

(Economics And Management College of Fujian Agriculture and Forestry University, Fuzhou 350002, China)

Abstract: Based on the integrated definition of Oolong tea consumer brand loyalty, the conceptual model about the impact of three dimensions of
Oolong tea consumers experience on two dimensions of brand loyalty is built and it is tested by surveying Oolong tea consumers in Fuzhou, espe-
cially verified sex differences in the regulation of action. The paper empirically concludes there are different impacts on brand loyalty with different
dimensions of Oolong tea consumers experience,and verifies the significant effect of gender. And the oolong tea enterprises should be based on dif-
ferent target consumers, focusing on different dimensions of experience to build brand loyalty.
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