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The Research of CRM Based on Data Mining

SUN Ning
(Sichuan Electric Vocational and Technical College, Chengdu 610071, China)

Abstract: Data mining technology has been widely used in international development prospect in many fields. In order to support CRM, the paper

summarized the customer relations management related theory based on data mining in system. A mobile company case is given a sorting algorithm

based on data mining the customer segmentation empirical analysis.
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