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Analysis of Technical Innovation of Industrial Enterprises in Zhangzhou

WANG Zi-xian', CHEN Qun-yong®
(1. Zhangzhou Normal University,Zhangzhou Fujian 363000, China; 2. Zhangzhou Nankeng
Subdistrict Office, Zhangzhou Fujian 363000, China))

Abstract: The contribution of technological progress to economy has become more apparent. Technological Innovation in Zhangzhou, although the
good results obtained, but the funds, policy, human resources are still restricted its development. Government should make comprehensive use of
fiscal and financial policies, improve the social service system so as to promote technological innovation of industrial enterprises in Zhangzhou.

Key words: technical innovation;industrial enterprises;markey failure
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Brand Communication under the Background of Entertainment Age
and Experience Economy
ZHEN Qiu-jin
(College of Economy and Management in Fujian Agriculture and Forestry University, Fuzhou 350002, China)

Abstract: with the advent of overall entertainment age and rising of experience economy, customers have broken through traditional customer’s
psychology. transferred into interest and fashion and emphasized on the experiencing in person on the progress of consuming. Therefore, Tradition-
al brand communication mode can't meet the requirement of consumers and face new challenge. Entertainment orientation is the important market-
ing communication reform on the adaptation environment change. This paper stresses on the influence of brand communication under the back-
ground of entertainment age and experience economy.

Key words: entertainment times;the experience economy;brand communication; influence
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